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ABSTRACT
— e

Thisresearch paper isto examine the socio-economic and demographic variables and store attributes together influencing the retail store
choice behaviour of fruits and vegetabl es consumersin urban areaof Tamil Nadu. The primary datawere collected through Mall intercept
survey method in the selected fruits and vegetables retail store outlets in the city of Coimbatore. The consumers were approached
randomly to participate in asurvey questionnaire. The total sample respondents from the retail stores considered for the study was 400.
Thefinding of the study will through light strength and weakness of the retailersviz., National Corporate Retail Chains (NCRC), Regional
Corporate Retail Chains (RCRC), Private Sector Specialized Stores (PRSS), Public Sector Specialized Stores (PUSS) and Traditional
Mom and Pop (M&P) Stores in Coimbatore, Tamil Nadu. The key findings of the study would help the sample retailers to adopt
innovative idea and new marketing strategies to get a strong foothold in the retail market. The originality/value of this paper is but most
of the literature has focused neither store attribute nor shopper attribute in the evolving marketplace but this study was attempted to
investigate both the retail store aswell as shopper attributes in the case of fruits and vegetables.
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